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Email Marketing

I designed this newsletter 
for the Mattress Factory 

using Mailchimp. The top 
image is a gif I created in 

Photoshop. This campaign 
preceded a gallery opening 

with record-breaking 
attendance.

I designed this single-image 
newsletter for the Mattress 
Factory using Mailchimp.  
The graphic was created in 

InDesign.

In 2017, I worked with 
Kinhaven Music School to 

overhaul their email 
marketing program. This is 
an example, designed with 
Constant Contact. These 

monthly newsletters earned 
a consistent 35% open rate.

Just for fun, I write a 
newsletter called Feel Good 

Feminism, designed with 
Mailchimp. This edition 
commanded a 57% open 

rate.

https://mailchi.mp/d617efa3f18b/coming-up-family-day-museumstoresunday-more-1046029?e=2aa07b8940
https://mailchi.mp/d17148414a5a/mattress-factory?e=2aa07b8940
http://campaign.r20.constantcontact.com/render?ca=f04748af-b814-4584-a1d2-8e665d74c27a&preview=true&m=1102159038993&id=preview
https://mailchi.mp/13d3aaa01fec/your-work-is-activism-feel-good-feminism-60?e=[UNIQID]
https://mailchi.mp/d617efa3f18b/coming-up-family-day-museumstoresunday-more-1046029?e=2aa07b8940
https://mailchi.mp/d17148414a5a/mattress-factory?e=2aa07b8940
http://campaign.r20.constantcontact.com/render?ca=f04748af-b814-4584-a1d2-8e665d74c27a&preview=true&m=1102159038993&id=preview
https://mailchi.mp/13d3aaa01fec/your-work-is-activism-feel-good-feminism-60?e=[UNIQID]


Social Media Marketing // Facebook

I navigate Facebook's ever-changing algorithm to find creative, 
shareable ways to promote your work. 



Social Media Marketing // Instagram

I grew the Mattress Factory's Instagram community from 10,000 to 15,000 in one year. 
No ads, no lists of hashtags. Just engaging content.

https://www.instagram.com/mattressfactory/
https://www.instagram.com/mattressfactory/
https://www.instagram.com/mattressfactory/


Digital Content Creation

I create original, highly shareable content for Instagram, IGTV, Facebook, and YouTube. 
 

This video for River City Brass served as an introduction to the organization and was shared 
71 times and viewed over 6,000 times (3x the size of the organization's Facebook 

community). We did not spend any money advertising this video.

https://www.instagram.com/tv/BlL4Z2gl3AX/?utm_source=ig_share_sheet&igshid=fhxhmadzfig2
https://www.facebook.com/rivercitybrass/videos/10154482188629296/
https://www.facebook.com/rivercitybrass/videos/10154482188629296/


Website Design & Management

River City Brass 
I designed a new website for River City Brass 
using Squarespace in 2016. We wanted to highlight 
the band's three main activities: local performance 
series, tour dates, and education programs.

Kinhaven Music School 
I updated Kinhaven Music School's website 
using Wordpress in 2017. Kinhaven has several 
summer camps for all ages, and the goal was to 
streamline the process of learning about and 
applying to each program.

L.S. Albright 
I designed a website for author L.S. Albright 
using Squarespace in 2017. She wanted a place for 
agents to learn more about her ideas. I also took all 
the photographs and set up her email newsletter.

http://www.rivercitybrass.org/
http://www.kinhaven.org/
http://www.rivercitybrass.org/
http://www.kinhaven.org/
https://www.lsalbright.com/
https://www.lsalbright.com/


Let's work together.
FOR MORE INFORMATION, VISIT WILDESS.COM

katie@wildess.com

http://wildess.com/

